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SR. 

NO.
EXAM SUBJECT SEAT NO.

MARKS AFTER 

REVALUATION

1 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ACCOUNT 

PLANNING & ADVERTISING
4229061 34

2 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-DOCUMENTARY 

& AD FILM MAKING
4229127 16

3 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4229221 30

4 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4229277 30

5 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4229310 31

6 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4229314 30

7 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4229318 25

8 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4229361 38

9 B.A.M.M.C. (SEM-V) (CBCGS)
JOURNALISM-BUSINESS AND 

FINANCIAL JOURNALISM
4229470 24

10 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4229500 32

11 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4229595 34

12 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4229677 30

13 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4229677 24

14 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4229879 34

15 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4229924 32

16 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4230396 30

17 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4230398 37

18 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4230423 43

19 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4230459 21

20 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4230491 30

21 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4230492 30
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22 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4230564 22

23 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4231215 30

24 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4231227 30

25 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4231233 25

26 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4231460 30

27 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4231507 34

28 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4231560 30

29 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4231631 34

30 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4231633 30

31 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4231742 22

32 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4232003 21

33 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4232120 30

34 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4232161 30

35 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4232207 15

36 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4232208 23

37 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-ADVERTISING & 

MARKETING RESEARCH
4232248 30

38 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4232324 25

39 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4232450 21

40 B.A.M.M.C. (SEM-V) (CBCGS)
ADVERTISING-CONSUMER 

BEHAVIOUR
4232460 30
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REVALUATION

1 T.Y.B.A. (SEM-V) (CBCGS)
SOCIOLOGY(FUR.REV.)-

THEORETICAL SOCIOLOGY
4205780 51

2 T.Y.B.A. (SEM-V) (CBCGS)
SOCIOLOGY(FUR.REV.)-

SOCIOLOGY OF WORK
4212035 45
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3 T.Y.B.A. (SEM-V) (CBCGS)
SOCIOLOGY(FUR.REV.)-

THEORETICAL SOCIOLOGY
4213001 40

4 T.Y.B.A. (SEM-V) (CBCGS)
SOCIOLOGY(FUR.REV.)-

SOCIOLOGY OF WORK
4213777 52

K.Y. 23.06.23

3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases 

and caring out the amendments in the results as per provisions of the ordiances in force.  Ordinance 5048 is 

application for corrections.

4)  Date of supply of mark sheets will be declared later.

DATE : 23.06.2023

MUMBAI :- 400 098

 for Director

Board of Examinations and Evaluation

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for revaluation.

Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the information of 

students.


